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Facebook at a glance

20 o

211 MILLION 195 MILLION

monthly active people in the U.S. monthly active people on mobile

O

10UT OF EVERY 5 100 MILLION HOURS

mobile minutes are spent on Facebook of video watched every day on Facebook

politics.fb.com
All of the latest tools, best practices, and case studies for politics and government.

facebook.com/blueprint
Online training sessions to help you and your team become Facebook experts.

facebook.com/safety
Keep your personal account and your public presence secure.

facebook.com/govtpolitics
Great content and best practices from around the world.
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Getting Started

Setting up your Facebook Page

When you're ready to begin building your public presence on Facebook, log in and follow these steps:

1. Create a Page: Go to facebook.com/pages/create/
and select a category (“Government Official” for a

government Page, “Politician” for a campaign); your Page

name should just be your name, or your name and title
2. Establish your identity: Add a profile picture
and a creative cover photo for your Page
3. Give your Page a custom URL: A shorter, custom
URL will make it easier for people to find your Page

4. Fill out the "About’ tab: Click "About,” and add your
“current office” or what you are “currently running for”

Managing your Facebook Page

5. Edit Settings: Click ‘Settings’ to add other Page admins,
set up keyword filters and message settings, and more
6. Highlight your policy goals: Click ‘Issues,” and
add your positions on the issues you and your
voters care about. See politics.fb.com/issues

7. Start building your fan base: Invite your contacts to
Like your Page, put your URL on business cards and
in emails, and add social plugins to your website

8. Start posting engaging content: Develop a content
schedule, engage with your fans, and post regularly

We recommend having at least two people to manage your Page. Please remember to add real accounts - fake or

shared accounts are against our terms of service, and can be disabled.

Page Manager Policy: Have clear rules about the
number of people who can manage your Page. While
more managers can help you move more quickly,
the more you have, the higher the security risk.

Page Manager Roles: Ensure that each Page manager is

Safety Basics

assigned the correct role based on what their job requires:
Admin (at least two), Editor, Moderator, Advertiser,

Analyst, or Live Contributor. And make sure to remove any
employees as Page managers if they leave your operation.

Learn more here: facebook.com/help/pageroles

Our global teams work 24 hours a day, 7 days a week, to review things you report and remove anything

that violates our Community Standards. Follow these tips to protect your Facebook Page. For more

information check out facebook.com/help/security and facebook.com/communitystandards.

Fake Accounts: Facebook is based on authentic identities.
We believe this promotes greater accountability, respect,
and a safer experience for everyone. We remove fake and
impersonation accounts when we become aware of them.

To report an account pretending to be you:
1. Go to the profile of the fake account
2. Click on the cover photo and select Report
3. Follow the on-screen instructions for
fake accounts to file a report

Page Moderation: While you can’t disable comments

on your Page’s posts, you can hide or delete individual
comments. You can also proactively moderate comments
and posts from visitors by blocking words and turning

on the profanity filter for your Page. When people
include a word you’ve blocked in a post or comment

on your Page, it’ll be automatically marked as spam.

To block words:

1. Click Settings at the top of your Page

2. From General, click Page Moderation

3. Type the words you want to block, separated by
commas. You’ll need to add both the singular and
plural forms of the word you want to block.

4. Click Save Changes

Profanity Filter: You can block different degrees of
profanity from appearing on your Page. We determine
what to block by using the most commonly reported
words and phrases marked offensive by the community.
To turn on the profanity filter:

1. Click Settings at the top of your Page

2. From General, click Profanity Filter

3. Select Medium or Strong

4. Click Save Changes
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Understanding News Feed

The first thing people see when they log into Facebook is their News Feed. News Feed is a place where people can
keep up with friends, family and the world around them. It’s a personalized stream of stories, recommendations
and news from the people, news sources, artists and businesses they’ve connected to on Facebook.

How does News Feed work? how likely you are to want to see each story based

Each person builds up their own personal experience by on the stories you've interacted with previously.

connecting to friends, family and businesses that they care
To try and do even better, we've started a program

about. Our mission is to show people the stories that matter . )
where we have people rate their News Feed and provide

to them, so we order stories based on how interesting we ) ) ) )
us information on what they like and don't like to see,

believe th to individuals. We k don'tal t
elieve they are o individuals. YWe know we dont always g€ and why. This program helps us identify the kind of

it right, so we provide tools - like News Feed preferences - ) )
content that you might not want to like, comment or

for people to actively shape and improve their experience.
peop yshap P P click on but still are interested in seeing in your News
Feed. We survey thousands of people about News Feed

How are stories ordered?
every week to understand where we could do better and

Who you've decided to friend and connect with, whom : . : , . '
will continue to listen to people’s feedback to identify

you tend to interact with and what kinds of content you . .
areas of News Feed ranking that we can improve.

tend to like and comment on are the most influential

inputs into what you see in your News Feed. We measure

Learn more

We want to make sure everyone has access to the information they need to
understand how News Feed works, so we publish a blog that outlines any
major update to News Feed.

To learn more about News Feed, visit
newsroom.fb.com/news/category/news-feed-fyi

Visit our Help Center to learn more about Privacy tools
facebook.com/help/privacybasics

Learn more about advertisement preferences here
facebook.com/about/ads
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Building a best-in-class Facebook presence

Setting up your Facebook Page

Earlier we outlined how the Facebook News Feed is a personalized stream of content from the people, news
sources, artists and businesses they connect with on Facebook. In the pages ahead, we’ll look at several things
you can do to create content that people are more likely to be interested in - specifically, stories that are:

Authentic & visual Timely & informative

Facebook is where people connect with friends, Facebook is one of the largest sources of political news
family and things they care about. One of the best for the American people so be willing to make news
ways to connect with fans is to show who you and provide your fans with timely, topical updates

are and what you care about as an individual . .
Consistent & meaningful

Engaging & social Your fans want to hear from you. Join the conversations
Build your community of supporters by asking your already happening, start new ones, and engage people
fans questions, answering theirs, and showing them on the topics that matter both to you and them

that you are paying attention to their concerns

seoee ATRT = eseee ATRT = 3 seeee ATRT =

[# status & Photo Q ChecklIn (# Status & Photo Q CheckIn [# status & Photo Q ChecklIn
Felix W. Ortiz added 2 new photos — at @ CTown . Kevinde Leén Senator Angela Williams
j Supermarkets (4705 Fifth Avenue, Brooklyn, NY). E i March 7 at 10:05am - @ ,ﬂ March 22 at 9:15am - @
March 5 at 1:57pm - New York, NY - @ -
Hey Los Angeles, it's Election Day! BS Today at the State Capitol we are celebrating Colorado Agriculture Day.
I've advocated eliminating plastic bags since 1989. We handed out Local elections are critical for our future, so let's make sure our voices are Enjoyed sharing a time growing up in a small town in Oklahoma, and
reusable bags with the Citizens Committee for NYC in Sunset Park heard. Join me, grab your neighbor and get out the vote! working on my family's farm, to honor Colorado #AgDay! #coleg

vyesterday. Let's use better bags for a better environment. Polls close at 8pm. For more information visit LAvote.net
U1 HERT, e 1

NOW CONSIDERING: SJR17-023

Wl Like W Comment A share

OO0 149 Top Comments ™

Roy Romero We grew up working the fields as children to make our summer
N spending money, ask your buddy Ed Vigil, Lol we grew up in Ft, Garland

Golorado Gutting spinach, cabbages, onions, lettuce, potatos, wonderful

times growing up down there.

Like - Reply - Mareh 24 at 8:24pm - Edited

Anne Rice Jones Colorado Agiculture Day, A time to honor our Farmers and
their Families.
Like - Reply - March 23 at 8:56am

.E‘.

AUTHENTICITY ENGAGEMENT TIMELINESS
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Authentic and visual content

Facebook is where people connect with friends, family, and things they care about. One of the best
ways to connect with fans is to show who you are and what you care about as an individual.

GO beh | nd the scenes NC Senator Dan Blue, Jr added 6 new photos.
February 15 at 11:17am - @
. . | had the distinct pleasure of talking with fourth graders - including my
=> Share Candld phOtOS and VldeOS that granddaughter, Cameron - from Durham Academy today as they toured
. . . B the General Assembly and Capitol Building. A lot of bright and promising
highlight your personality, what you’re young minds In this buncht

up to, and what you care about

< Build credibility with fans by giving them access

to moments they might not otherwise see

2 Personalize your message - avoid using

the third person perspective

Cliff Rosenberger

D
"‘ January 23 - @

While visiting Wilmington College today, | stopped by a class to talk about
a topic that's pretty important to me - political advocacy. In order to make
Ohio and the rest of the nation the best they can be, we must each be

Tell your story in photos

:) Photos are another way to visual |y share active in our communities and connect with leaders at every level of
government. Open channels of communication lead to some of the most
who you are and what you care about innovative ideas!

® Stay away from images that are covered in text

or difficult to understand on a mobile screen

@ If you want to make a quick update, you can
often increase reach and engagement by

adding a tasteful and relevant photo

Share your story with Facebook video H Speaker Joe Straus
January 23 - @
I'm looking forward to taking action this session on issues including public
:) Up|oad|ng _yOUr VideOS direct|y to Facebook iS education, child protection and mental health care, and I'm grateful to
have the opportunity to provide leadership for San Antonio and the Texas

House.

the best way to showcase your video content

First Day of the 85th

) ) Legislati i
2 You don’t need a studio - film 2 o “ese“.‘-ﬂ?

moments right from your phone

9 Your page insights provide detailed info on

Facebook videos, including audience retention

9 See page 10 for more info 70K viows
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Engage your audience

Build your community of supporters by asking your fans questions, answering theirs, and showing them that

you are paying attention to their concerns.

Go Live on Facebook

9 Tell your story as it happens live: make an
announcement, start a live Q&A, or just

show your followers what’s happening
Watch a live broadcast together with fans

Integrate Live into tele-townhalls and

other events where fans can participate

9 See pages 11 & 12 for more info

Host a Facebook Q&A

® Using the Facebook Q&A tool gives you time

to craft great answer to important questions

2 Reply directly to each comment, and feel free

to add links for more information and context

9 Ranked comments help surface popular
questions and move your responses

to the top of the discussion

® See page 13 for more info

Tag and engage with other public figures

© Commenting on and engaging with other Pages

puts your name in front of new audiences

© When a Page tags another Page, the post
might be seen by some of the people

who like or follow the tagged Page

9 Ask other public figures to engage with you—
asking a question on your Q&A, sharing your

content, or participating in your Live video

Sibes Senator Ryan Silvey was live.
E2 March 16 at 3:32pm - @

It's time for my weekly Facebook Live!

saz L ] 21 W)

Kelly Ayotte @ started a Q&A. e Like Page

December 9, 2015 - &

Hi everyone - Kelly Ayotte here and ready 10 take your questions. We'll get
started in 5 minutes! Submit your question NOW

Wisconsin State Representative Robin Vos added 4 new
photos — with Tyler Vorpagel and Cliff Rosenberger.
February 23 at 9:35pm - @

A big thank you to Cliff Rosenberger, his members and staff for hosting
the Wisconsin delegation at your Capitel for the first of many discussions
on federalism. We appreciate your Ohio hospitality and look forward to
working with you all in the future.

n POLITICS & GOVERNMENT
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Timely and informative content

Facebook is one of the largest sources of political news for the American people, so be willing to make news

and provide your fans with timely, topical updates.

Discuss current events

o

)

Follow the issues, hash tags, and topics that

are trending to participate in the discussion

Use the “see what your constituents are
posting about” module and post about

articles your voters are sharing

Verified public figures can use the
Mentions app to follow and engage in
the public conversations about them

(see facebook.com/mentions)

Break news on Facebook

)

o

People like using Facebook to discuss

important events around the world

When something newsworthy happens,
address it in an original post and

provide context for your fans

Posting news quickly can help get your

message out and shape media narratives

=08 Jennifer Williamson
Pl ancary19-@

Today, our co-chairs of the Ways & Means Committee (Rep. Nancy
Nathanson and Sen. Richard Devlin) released a framework for the 2017-19
budget that shows the challenges we're facing due to a $1.8 billion deficit,
which will mean deep cuts to schools and critical services if we don't
come up with an alternative plan. Here's the statement | made following
their announcement:

“I'm so grateful for the hard work of the budget co-chairs in putting
together this budget framework. It's clear that this is only the beginning of
the conversation we need to have with communities across the state.

We can't afford to move backward in our investments in education, health
care, and critical services for struggling families. We shouldn't
shortchange our economic future by making it harder for students to get a
good education. And | don't believe that any Oregonian wants us to make
these painful cuts.

QOur budget is a moral document—a reflection of our shared values and
priorities. Over the coming weeks and months, we need to hear from every
concerned Oregonian about how we should address this major challenge
and what decisions we should make. This isn't something that legislators
can tackle on our own. We're all in this together.”

Julie Stokes
February 23 - @

This is exciting news for our state! It is my top priority to create a pro-
business environment that will attract outside companies to invest in
Louisiana, and thereby stimulate our economy and create jobs.

new plants in Louisiana - Baton Rouge Business Report
Taiwan-based Formosa Plastics Group is seeking permits for $9.4 billion...

BUSINESSREPORT.COM

s Like W Comment 4 Share </ Embed [ R

n POLITICS & GOVERNMENT
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Consistent and meaningful connections

Your fans want to hear from you. Join the conversations already happening, start new

ones, and engage people on the topics that matter both to you and them.

Post Regularly to your Page

© Post consistently - try to post at least once per
day - and develop a content calendar of special

dates and moments you want to highlight

2 Vary your content- include photos, status updates,
videos, links - so that you’re giving people the

opportunity to engage with content they like most

Respond to comments on your Page honestly and fairly

2 Include a comments policy in the About section

of your Page to foster a constructive discourse

® Responses to individual comments build trust

over time and show that you are listening

9 Learn what content is and is not allowed on Facebook

by reviewing Facebook’s Community Standards

Reply to messages for that personal touch

® Pages can privately reply to comments on their posts

by simply clicking, ‘Message’ next to the comment

@ Ifyou allow people to send messages to

your Page, be sure to respond to them

9 Add a’Greeting’ and turn on ‘Instant Replies’
in your Page settings to make sure that every

message sent to your Page gets a gOOd response

Type

P staus
@« Video
& unk
B« Shared Video
[ Photo

E7 Mot

Average Reach

81,634

58,400

56,391

54911

52,109

16,958

Average Engagement

5453
4,053

5869
2,053

2,787
1,192

3,833
935

4478
2,180

490
87

f ‘_, \| Lane Mathis Guess | need to read this one. do you have a link to the
. 1 proposed budget? as a constituent | would appreciate a copy ( unclassified of

course)

Like - Reply - February 10 at 3:30am

: John Cornyn @ https:/iwww.whitehouse.gov/omb/budget

The President's Budget for Fiscal Year 2016

Middle Class Economics: The President’s Fiscal Year 2016
Budget The President's 2016 Budget is designed to bring middle

class economics into the 21st Century.
WHITEHOUSE.GOV

Unlike - Reply * ¢ 4 - February 10 at 10:05am

POLITICS & GOVERNMENT
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Key Features & Tools

How to manage your Facebook presence on the go

In addition to the features in the main Facebook app, we provide other mobile apps that can help you easily

manage your Facebook Page right from your phone.

Pages Manager
Anyone who manages your Page can download and use the Pages
Manager app for iOS or Android. The Pages Manager app makes it

easy for you to:

® Update your Page: Regularly update your Page, reply to your

fans’ messages and posts, receive notifications and more.

@ Access multiple Pages: You can access and manage

up to 50 Pages from the app.

@ Monitor your engagement: Review your Page Insights and

understand how your posts are performing.

2 Learn more here:

facebook.com/business/a/page/pages-manager-app

Mentions
Government official and Politician Pages that are verified with our
blue badge can use the Mentions app for iOS and Android. Mentions

can help you:

® Connect with Followers: See what people are saying about you

and the topics you're interested in.

® Stay in the Loop: Get posts from the people you follow and see

trending stories in one place.

@ Share Everywhere: Share updates across Facebook, Instagram

and Twitter.

@ Tip: Turn to Page 11 to learn more about how you can stream live

video using the Facebook, Pages Manager, and Mentions apps.

® Learn more here: facebook.com/mentions

seean ATAT T 2:30 PM L
= Page |1

Jasper's Market

M 40k likes +20
@ Promote Your Page

4, Invite friends to like this Page

[# Posts to Page >

Jasper's Market

Jasper's i more than just groceries! You can now
find all of your cooking tools and utensils on our
website

= L]

2:30 PM % 100% "

Mentions

T | Vadim Lavrusik
o
Everytime | hear "Sweet Lady” by Tyrese

| break out into a slow dance and start singing
into the imaginary microphone in my hand.
One of my favorite R&B songs of all time!

i Like B Comment A Share

5 Sameer Madan

Hanging out with Tyrese Gibson (aka Roman
Pearce from The Fast and The Furious) in his
backyard. Just another day in Hollywood.

Mentions.

n POLITICS & GOVERNMENT



The Basics of Facebook Video

People watch millions of hours of video every day on Facebook. The easiest way to capture
some of their attention is to pick up your smart phone and start filming.

Directions for uploading from a mobile phone

Py Government and Politics on
TITTIT

< From the Facebook app, go to your Page and click Photo; Facebook @
from the Pages Manager app, click the Video button; I~ Website

from the Mentions app, click Post, then select Video
+ CREATE A CALL TO ACTION

@ Select a video from your camera roll or click

to film a video with your camera @ (0] ]
3 Publish Photo Video Event

Click Done \
-}- Promote your Page for $10

Reach more people in United States

@ Enter adescription and any additional information (location, etc.)

@ From the Facebook and Pages Manager apps, click 359 025
Publish; from the Mentions app, click Post likes

Directions for uploading from a desktop computer

U A N |
@ Click Photo/Video at the top of your Page’s Timeline OO V() S T T W .

Add A Button il Liked w

Select a video from your computer Photos  Videos  More v

Click Upload Photos/Video

& status [7 Photo / Vi

O 0 OO

Enter an optional description, Video Title, & more /
deo| (] Q&A, Offer +

Select a thumbnail by clicking the arrows on the \
preview or click Add Custom Thumbnail |
I

O

Add an optional Call to Action (ex: Watch More) with
a link that people can click at the end of the video ¢ O O

@ Click Publish

Boost Post

Quick Tips

You can upload almost all types of video files, but we recommend using MP4.
Your video must be less than 240 minutes long but can be up to 10 GB.

Automatically generate captions after uploading your video, or upload an optional SRT
file; this will help you communicate your message even when the sound is off.

Facebook tests show that adding captions to video ads increase view time by an
average of 12%. Automated captions for ads are available through Power Editor.

Include high impact visuals early in the video - 65% of people who watch the first three seconds
of a video will watch for at least ten seconds, and 45% continue watching for thirty seconds.

Iy
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Broadcasting Live Video on Facebook

Sometimes the best way to engage your fans it bring them along with you - for an important event, an interview
or Q&A, or simply to show them what your day is like.

The basics of Facebook Live
@ You can broadcast live video to any verified Page from the Facebook or Pages
Manager apps, or through the Mentions app for public figures.

2 You may broadcast in portrait or landscape by turning your phone vertically or horizontally before you go Live.

Directions for going Live

2 From the Facebook, Pages Manager, or Mentions app,
tap ‘Post’ or ‘Publish,’ then tap the Live Video button.

9 Add a description for your broadcast (tag any
relevant Pages!) and tap the ‘Go Live’ button when
you're ready. You'll get a 3,2, countdown. €D 0w ha ook dormn @ |

2 Your video will automatically appear on your Page
and in News Feed for your fans to tune in.

Broadcasting live frﬁ
red carpet premiere!

< During your broadcast, you'll see how many
viewers you have and can respond to comments
live. You can also hide comments or switch the
front and back cameras of your phone.
QI WY (B IRY BTN YA (U
@ End your broadcast when you're done
A4 EST IB8 AEN (G iEl
ing on the ‘Finish’ n.
by tapping on the sh’ butto T TTTTT
@ Your video is automatically saved to your | = @ ¢

Page for fans to view later. You can remove

it at any time, just like any other post.

Quick Tips

Put your phone in ‘Do Not Disturb’ to prevent interruptions while recording.

Make sure you have a strong WiFi or 4G connection. If your connection
is weak, the ‘Go Live” button will be grayed out.

Attach your iPhone to a tripod for long events or steady shots. Connect an audio
source to your phone - even a simple lav mic - to improve the sound for your fans.

Broadcasting for a longer duration can give followers time
to discover and share your video while live.

i

N n POLITICS & GOVERNMENT | 11
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How to Publish with Facebook Live

o000 ATET = 12:14 PM 96% -

< Q. Jasper's Media

+ CREATE A CALL TO ACTION
4] (o] e
Publish Photo Edit Page More
Home Posts Photos Videos E

Publish your Page
© » g

M8 18 people like this

M8 18 people like this

B

From your Facebook Page
select “Publish”

(5]

Standby to go live with
a 3,2, 1 Coundown

ee0e0 ATET = 12:14 PM 96% -

Cancel Jaspers Media

Jaspers Media

Start a Live Video by
selecting the “Live Button”

@

[ ]
6

During the broadcast, you can
see how many viewers you have
and respond to comments live

M Jaspers Media

2

Live Video on Facebook

We are now live

PUBLIC - @

Q W |E! [R] fIF Y4 (U1 il P
A 1S] 1B] I (Gl HI R IS S

4 ZXCVBNM @

123 @ 0 space return

Add a description for your
broadcast and tap the “Go Live”
button when you're ready

Select “Continue” to
begin setup of a Live Post

Dofie

o Tip: If your video is less than 4

seconds, your fans might not have
time to tune in. Don't worry, they'll still
be able to see it on your profile.

w Video Summary

Ending Live Video H 321

People watched your video

Cancel

Save video to your camera roll

After finishing your live broadcast,
wait for the video to process.

o

Select “Done” to complete
your broadcast.
Go back to the live video

Save the video to your camera
by typing cancel

roll for post production needs

n POLITICS & GOVERNMENT | 12
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Hosting a Q&A with your constituents

The Facebook Q&A tool makes it easy to take questions from your constituents and respond to their comments.

The basics of a Facebook Q&A

2  Your audience will ask you questions in the comments below your Q&A post.

® Questions that you answer will appear higher in the comments so your audience knows you're listening,

How to start a Facebook Q&A

2 Picka Time. You can host a Facebook Q&A
anytime on your Facebook Page. To get started,
just click the Q&A icon in the share menu
at the top of your Timeline and then click

“Start a Q&A” from the dropdown menu.

® Start the conversation. Announce that you're
starting a Q&A and add a photo to personalize
your message. You can also call for questions
on a specific topic or leave the Q&A completely

open for your audience to ask anything.

2  Answer Questions! Audience questions will
appear in the comments below your Q&A
post. To answer questions, simply reply to
the audience comments. Answer as many or
as few question that you like- the duration

and pace of the Q&aA is totally up to you.

2 Moderate your Facebook Q&A. Page admins
are able to moderate Q&As just like any
other post on Facebook and they can

remove comments or ban participants.

Status || Photo/ Video

Status || Photo/ Video
(&2 Start a G&A

31 Event

Milestone

= Question

[C] Q&A, Event +

E Q&A, Event +

Kelly Ayotte & started a Q&A. il Like Page

December 9, 2015 -

Hi everyone - Kelly Ayotte here and ready to take your questions. We'll get
started in 5 minutes! Submit your question NOW

il Like W Comment

O 153

15 shares

< Share
Top Comments ™

200 comments

n POLITICS & GOVERNMENT
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Insights and measurement

Insights and advertising will help you reach the right people, and will help inform your creative decisions with

actionable metrics

Measure your success with Page Insights

o

o
o
>

Metrics such as reach and engagement will show you how well your Page is performing

Learn which posts and post types (videos, photos, etc.) resonate with your audience

Optimize how you publish to engage more people

Learn more at: facebook.com/facebookmedia/get-started/page-insights

Page Likes

757 Total Page Likes
4 0.1% from last week

1

New Page Likes

4 100%

> Post Reach

11
Post Reach
v 38.9%
== This week
Last week
\
\
\
\
A

Your 5 Most Recent Posts

Published

10/29/2015
9:12am

10/26/2015
7:36 am

10/23/2015
11:54 am

10/22/2015
8:01 am

10/15/2015
10:52 am

Post

: We'll get you through the week! #r
" aveburger #sanmateo

i Make your Monday a little easier.
M #lunch #sanmateo #raveburger

2= The new French Fry. #happyfrida
y #raveburger

Our IPA infused chicken wings ar
e perfect for game day. Order in h

%, It's all about 'over the top' burgers
and we've got lots of delicious opt

=}

al

al

al

al

604 Total Reach
v 14.9% from last week

== This week

Last week

Engagement >

28 People Engaged #
4 64.7% from last week

0

Likes

0

Comments

0

Shares

39

~—

Post Clicks #

Reach: Organic / Paid [l Post Clicks [ Likes, Comments & Shares

&) 154
%) 379
(") 156
(%) 193
() 135
See All Posts

Type Targeting Reach

Engagement Promote

. -
; g
.
S
: b

n POLITICS & GOVERNMENT | 14
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Advertising on Facebook

Facebook ads help you build email lists and activate supporters. Want to get started? Here’s how:

1. Create a Business Manager

Our Business Manager helps organize ad accounts, pages, and the people who work on them

® Does your page already have a Business Manager? If so, ask an admin to invite you.

If not, head to business.facebook.com and click “Get Started”

2 Initially, you'll need to be logged into your personal Facebook account for
authentication purposes. However, Business Manager will be connected to your

work email address, which you’ll input in the set- up process.

© Learn more about Business Manager:

facebook.com/business/help/businessmanager

2. Create an Ad Account

An ad account will enable you to run ads from your page.

9 Before creating an ad account, add a credit card in Business Manager by clicking
“Settings” (in the top left corner) and then “Payment Methods” (in the left

column).

2 Now navigate to “Ad Accounts” (in the left column) and click “Add new Ad
Account” (in the top right). If your page already has an ad account, you can claim it;

if not, select “Create a new account.”

3. Create Ads

Create ads to reach your objectives and engage important audiences

2 Once you've created an ad account, click “View Ad Account in Ads Manager.” In Ads

Manager, click “Create Ad” and follow the instructions.

D Tips for political ads:

o Looking to raise money, acquire emails, or collect petition signatures? Consider
selecting “Increase conversions on your website” and use our Facebook pixel for

best results: facebook.com/business/a/facebook-pixel

0 Use short text and a compelling image to capture your viewers’ attention.
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Easy content ideas: How to use Facebook when you're ...

@ Planning a major announcement? Take your fans behind-the-scenes with exclusive photos and videos before and after;
live stream the announcement; post the text of the announcement as a status update.

@ Responding to disaster? Use Facebook Live to reach people quickly.
@ Rolling out a new policy? Plan a Q&A, and include other stakeholders and policy experts to both ask and answer questions.

© Touring your district? Upload photos and videos from popular and interesting local spots in real-time; post a Note that
recaps the trip.

® Building lists of supporters? Drive your fans and target audiences to a mobile-friendly petition or survey on your website.

More Tips and Tricks

Facebook provides you with a number of tools and features that can help you connect, share, and get the latest
information as quickly as possible.

@ Optimize your website for sharing: Make it easy for people to share content from your website on
Facebook by following this simple checklist: developers.facebook.com/docs/sharing/best-practices

@ Use the proper image sizes: Images associated with your website links should be 1200 x 630 pixels. See our
ads guide for the proper image sizes associated with different ad forms: facebook.com/business/ads-guide/

< Tag other Pages: Tagging other Pages in your posts increases the likelihood that they’ll re-
share your post and helps drive traffic to both of your Pages. To tag a Page, type the “@” symbol
and then start typing their name; pick the Page you want from the dropdown menu.

© Use Pages to Watch: If at least 100 people like your Page, you can use the “Pages to Watch” feature. Each week
you’ll see the number of people who like those Pages, the amount of engagement they received, and more.

@ Embed Facebook posts and video on your website: Click the drop down arrow that appears in the top right corner
of the post; select “Embed Post” or “Embed Video,” and copy and paste the code directly on to your website.

® Help supporters learn about events near them: Fans and supporters who subscribe to your Events on
Facebook will receive notifications when one is happening near them. Learn more at events.fb.com.

@ Organize staff and supporters with Facebook Groups: Your staff could use a Group to share
and comment on possible content; your campaign could organize Groups to communicate with
volunteers and surrogates. Learn more at facebook.com/help/162866443847527/

Get your questions answered

Go to facebook.com/help
Email gov@fb.com for assistance or

Email NCSL Public Affairs at press-room@ncsl.org
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