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Corporate carbon footprints

e owned/operated plants, vehicles

* Purchased electricity, heat, steam and
cooling

eValue chain



00 companies
have set clean
~energy and

60% Fortune
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Adopted targets
in line with the
Science Based
Targets
Initiative's Call
to Action criteria

CocaCola
Enterprises, Inc.
Dell Inc.

General Mills Inc.
Procter & Gamble
Company

Sony Corporation
Thalys

Commiitted to
adopt science-
based targets
AstraZeneca
AXA Group

Diageo Plc

Enel

H&M Hennes &
Mauritz AB
Hewlett -Packard

Bank J. Safra Sarasin Honda Motor

AG
Brown-Forman
Corporation

BT Group

CLP Holdings
Limited

Colgate Palmolive
Company
Commerzbank AG
CTT - Correios de
Portugal SA
Dentsu Inc.

Company

ING Group

KAQO Corporation
Kellogg Company
Kering

Konica Minolta, Inc.
Koninklijke KPN NV
(Royal KPN)

L'Oréal

Mars

Morgan Sindall
Group plc

MVV Energie AG
Nestlé

Nissan Motor Co.,
Ltd.

Pick 'n Pay Stores Ltd
Principal Financial
Group

Proximus

RELX Group

Ricoh Co., Ltd.
Royal Philips
Sopra Steria Group
Tiger Brands
TSKB

Unilever plc

Wipro

Xerox Corporation



Commiitted to adopt

Gas Natural Fenosa

targets in line with the Gestamp
Science Based Targets Glvaudan SA

Initiative's Call to

Action criteria
Aditya Birla Chemicals
Atos SE

Autodesk

Bank Australia
BillerudKorsnas
Caesars Entertainment
China Steel Corporation
Correos (Grupo Sepi)
Delta Electronics, Inc.
EDP - Energias de Portugal
S.A.

Eneco

Green Coast Rubbish Inc.
GreenStepSolutions Inc.
Iberdrola SA

ICA Gruppen

Infigen Energy

Kingfisher

Marks and Spencer Group
plc

Mills Office Productivity
National Express Group
National Grid

Novex Delivery Solutions
NRG EnergyInc

Origin Energy

Philip Morris International

Pukka Herbs

Renault

Senior Plc

Sharp Six

Siemens

Sodexo

SSE

TAV Airports

Tennant Company
Teachers Mutual Bank
Unite Students
Westpac Banking
Corporation
Woolworths Holdings Ltd
505-Junk



Amount you X GHG intensity
consume (kWh) of supply



Corporate Large-Scale PPA Market
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Source: BNEF, RMI Analysis
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COST-COMPETITIVENESS LONG-TERM PRICING

(Greater choice in renewable More access to cost-competitive Access to long-term, fixed-price
ENErgy options. options compared with contracis.
traditional rates.

NEW PROJECTS  FINANGING TOOLS COOPERATION

Access to new projects Streamlined third-party financing, Opportunities for increased
that reduce energy emissions as well as standardized contracts options from utilities and
over business as usual. and simplified processes. regulators.
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RENEWABLE ENERGY MARKET CAP

CORPORATE RENEWABLE ENERGY BUYERS’ PRINCIPLES:

INCREASING ACCESS TO RENEWABLE ENERGY
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Puget Sound Energyd .
Washington Emergln g

Rocky Mt Powerd Utah o
green tariffs
NV Energyd Nevada

Dominion Power d
Virginia

Duke Energyd North
Carolina




-New RE
Corporate P Utility
EELS supplier EEL S

emissions

MORE AFFORDABLE COMPLIANCE OPTIONS



MASS-BASED emissions cap
Emissions

allowance allowance allowance
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RATE-BASED performance standard
Emissions per MWh

Emission Emission

rate credit rate credit
(ERC) (ERC)
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Consumers

7




Additional impact from consumers

allowance allowance allowance
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Additional impact from consumers

Set-aside

allowance allowance allowance
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Additional impact from consumers

Emission Emission
rate credit rate credit
(ERC) (ERC)

Consumers



Additional impact from consumers

. No ERC. Emission
issuance in rate credit
order to (ERC)

preserve

requirement

impact-
beyond-reg ‘

Consumers



« ENGAGE business energy customers in the
design.

 DESIGN compliance with new renewable
build and Buyer’s Principles in mind.

« EXPLORE feasibility of some part of
voluntary consumer-driven RE as additional.
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