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In the U.S., roughly nine-in-ten adults (93%) 
get at least some news online (either via 
mobile or desktop)
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In 2017, two-thirds of U.S. adults get 
news on social media. 
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About four-in-ten Americans now 
often get news online.
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Responsibilities to the Press:

ÅBuild Relationships

ÅBuild Rapport

ÅEstablish Point of Contact
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Responsibilities to Constituents:

ÅInform

ÅBuild Relationships

ÅGain Trust



COMMUNICATIONS: THE MEDIA

Daily Challenges to a Journalist

ÅDeadlines

ÅWrite stories that have to be approved by an 
editor

Å{ǳōƧŜŎǘ ƻŦ ŜƴŘƭŜǎǎ ΨǎŀƭŜǎ ǇƛǘŎƘŜǎΩ

Å5ƻƴΩǘ ǿǊƛǘŜ ƘŜŀŘƭƛƴŜǎ ƻǊ ŘŜŎƛŘŜ ǇǊƻƎǊŀƳƳƛƴƎ



COMMUNICATIONS: MEDIA TACTICS AND TERMINOLOGY 

¢ƘŜ ά! ƻǊ .έ 5ƛƭŜƳƳŀ
ÅάLǎ ƛǘ ǘƘŀǘ ǘƘŜ ƭŜƎƛǎƭŀǘǳǊŜ Ƨǳǎǘ ŘƻŜǎƴΩǘ ŎŀǊŜ ŀōƻǳǘ ǘƘƛǎ ƛǎǎǳŜ ƻǊ ƛǎ ƛǘ Ƨǳǎǘ ǘƘŀǘ ǘƘŜ ƭƻōōȅƛǎǘǎ ƘŀǾŜ ǘƻƻ ƳǳŎƘ ǇƻǿŜǊΚ

The Irrelevant Questioner (GoinΩ fishinΩύ
Å Series of obvious questions
Å Going back to a certain question again and again

The Absent Party Ploy
Åά¢ƘŜ {ǇŜŀƪŜǊ ǘƻƭŘ ƳŜ ǘƘŀǘ ƛŦ ǘƘŜ ǎǘŀǘŜ ŀŘƻǇǘǎ ǘƘƛǎ ƪƛƴŘ ƻŦ ōƛƭƭΣ ƛǘ ǿƛƭƭ ǊŜƎǊŜǘ ƛǘ ƭŀǘŜǊΦ 5ƻ ȅƻǳ ŀƎǊŜŜ ǿƛǘƘ Ƙƛǎ ŀǎǎŜǎǎƳŜƴǘΚέ

The Loaded Preface
Å άDƛǾŜƴ ǘƘŜ ŦŀŎǘ ǘƘŀǘ ǘƘŜ ƛƴŘǳǎǘǊȅ ŀƴŘ ǘƘŜ ƎŜƴŜǊŀƭ ǇǳōƭƛŎ ƛǎ ƻǾŜǊǿƘŜƭƳƛƴƎƭȅ ŀƎŀƛƴǎǘ ǘƘŜ ŎƻƳƳƛǘǘŜŜΩǎ Ǉƻǎƛǘƛƻƴ ƻƴ ǘƘƛǎΣ 
ǿƘȅ Řƻ ȅƻǳ ƪŜŜǇ ǘǊȅƛƴƎΚέ



COMMUNICATIONS: MEDIA TACTICS AND TERMINOLOGY 

Machine Gun Questioning
Å Interruptions, foot tapping, jittery eye movement, 

snowballing interview speed

¢ƘŜ άDƻƭŘŜƴ tŀǳǎŜέ
Å Uncomfortable silence -- who will break first?



COMMUNICATIONS: MEDIA TACTICS AND TERMINOLOGY 

Media Tactics and Terminology 

As an Interviewee You Have the Right to:
VKnow the topic
VKnow the format
VBuy time
VHave time to answer the question
VCorrect misstatements (on site)
VUse notes
VRecord the interview
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Media Tactics and Terminology 

As an Interviewee You Do Not Have the Right to:
VKnow the questions in advance
VSee the story in advance
VChange your quotes
VEdit the story
VExpect your view be the only view 
VDemand article be published
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Media Tactics and Terminology 

! wŜǇƻǊǘŜǊΩǎ [ŜȄƛŎƻƴ
ÅOff the record:  Material may not be published or broadcasted. 

ÅNot for attribution:  Information may be published, but without 
revealing identity of the source.

ÅBackground:  Usually means not for attribution.  Confirm with 
reporter.

ÅDeep background:  Usually means off the record. Make sure it does.
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Media Tactics and Terminology 

Rule of Silence 
ÅNever say (or write) anythingǘƻ ŀ ƧƻǳǊƴŀƭƛǎǘ ȅƻǳ ŘƻƴΩǘ ǿŀƴǘ 

to read in the newspaper, see on television or hear on the 
radio. 



COMMUNICATIONS: INTERVIEW TIPS

Three 

Mediums

Three Main 

Points

Three 

Minutes

ÅTraditional

ÅSocial

ÅWatercooler

ÅToo many 

points can bury

your message.

ÅTheaudienceôs 

attention 

seldom lasts 

longer than 

three minutes.

Three Pillars to Messaging



COMMUNICATIONS: INTERVIEW TIPS

ÅBuy preparation time if possible

Å9ǎǘŀōƭƛǎƘ ŀƴ άƛƴǘŜǊǾƛŜǿ ǎŜǘǘƛƴƎέ
VClear your desk
VClose the door

ÅUse notes

ÅTalk Slowly! (for more accurate quotes)



COMMUNICATIONS: INTERVIEW TIPS

ÅKeep Jacket, Tie, Make-up, Jewelry at 
work
VDark = Thin
VNo tight patterns

ÅDon't 'Mick Jagger' the mic



COMMUNICATIONS: INTERVIEW TIPS

Blocking and Bridging

Å5ƻƴΩǘ ƛƎƴƻǊŜ ƻǊ ŜǾŀŘŜ ǘƘŜ ǉǳŜǎǘƛƻƴ

ÅAddress the topic of question

ÅAsked about a problem, talk about a solution

ÅbŜǾŜǊ ǎŀȅ  άƴƻ ŎƻƳƳŜƴǘΣέ ōǳǘ ŜȄǇƭŀƛƴ ǿƘȅ ȅƻǳ 
ŎŀƴΩǘ
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Blocking and Bridging

Å ϦL ǘƘƛƴƪ ǿƘŀǘ ȅƻǳϥǊŜ ǊŜŀƭƭȅ ŀǎƪƛƴƎ ƛǎΦΦΦά
Å Ϧ¢Ƙŀǘ ǎǇŜŀƪǎ ǘƻ ŀ ōƛƎƎŜǊ ǇƻƛƴǘΧέ
Å ά[Ŝǘ ƳŜ Ǉǳǘ ǘƘŀǘ ƛƴ ǇŜǊǎǇŜŎǘƛǾŜΧέ 
Å ά²ƘŀǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǊŜƳŜƳōŜǊΣ ƘƻǿŜǾŜǊΧέ
Å ά¢ƘŜ ǊŜŀƭ ƛǎǎǳŜ ƘŜǊŜ ƛǎΧέ
Å άL ŘƻƴΩǘ ƪƴƻǿ ŀōƻǳǘ ǘƘŀǘΦΦΦ.ǳǘ ǿƘŀǘ L Řƻ ƪƴƻǿ 
ƛǎΧέ

Å ά²Ƙŀǘ ȅƻǳΩǊŜ ŀǎƪƛƴƎ ƛǎΧέ
Å άWǳǎǘ ǘƘŜ ƻǇǇƻǎƛǘŜ ƛǎ ǘǊǳŜΧέ
Å ά¢ƘŀǘΩǎ ŦŀƭǎŜΧέ
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Å75 ς85% of news that makes it 
into mainstream and niche 
media is originally from press 
releases.

Å.ǳǘΣ ǘƘŜȅ ŘƻƴΩǘ ŀƭǿŀȅǎ ƘŀǾŜ ǘƻ 
be distributed by traditional 
means
ïTwitter
ïFacebook


