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The U.S. Attainment Challenge
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Closing the Gap—Number of Degrees Required 
Beyond Expected Production, 2005 to 2025
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The Public View: New Data from MOA
College opportunity is more important than ever
> College education is necessary to participate in the 

economy: 31% (2000) → 50% (2007)

Worry about lack of opportunity is higher than ever
> Qualified students are denied opportunity: 47% 

(2000) → 62% (2007)

Confidence in colleges and universities is relatively 
high, but skepticism is growing
> Institutions could spend less without compromising 

quality: 56% (2007)

> Increased spending is producing more learning: 48% 
(2007)

SOURCES: NCPPHE, Public Agenda



Slide 5

A Productivity Agenda for Boosting Attainment
INCREASE

DEGREE ATTAINMENT
(across all groups)

CONTAIN
INSTITUTIONAL COSTS
(per student spending)

ASSURE
EDUCATIONAL QUALITY

(student learning outcomes)

PRODUCTIVITY
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An Integrated Strategic Approach

GOALS
Increase Degree Attainment Across All Groups

Contain Cost
Assure Educational Quality

Strategy 2
Equip the Field with 

New Knowledge and Tools

Strategy 1
Build Demand for a
Productivity Agenda

Strategy 3
Engage States to Change
Institutional Practice and

Public Policy


